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Introduction

This mission focused on the “connection of craft, people, and place” and was centered on learning from the nationally recognized “Handmade in America” model in western North Carolina. The belief is that economic revitalization is not necessarily tied to luring “modern” industry but in making the hidden heritage and craftspeople known. The Home-grown handmade model demonstrated the power of building partnerships that together, help promote a specific destination. Also, this model showcased how small businesses in rural settings can create innovate experiential tourism through local product. 
Objectives 
(Taken from participants evaluations and applications)
· How to develop trails, tours and adventures through initiatives that focus on bonding visitors with craft, people, and place. 
· How to create touring routes 
· To learn how a successful tourism trail works and how to get different operators and their products involved
· How to revitalize small towns through community development centered on creating tourism experiences

· How to develop multi-community networks to work together on a tourism experience

· Discover the value of earth (agri-tourism) and culture in creating a unique tourism experience 

· Learn how to facilitate cultural, historic and culinary educational experiences

· How to innovate experiential tourism through local product 

· What can small businesses in rural settings do to create their own networks                               and connections

· “Best practice” marketing strategies for  businesses in rural settings 

· How to develop tourism initiatives around a county’s unique offering

· Learn about working with what you have to create a successful tourism destination

· Learn how to create festivals, tournaments and events around a community landmark to help establish a successful tourism region

· Understanding the role of authenticity in a tourism experience

· How to break from traditional interpretation to attract visitors and use “rural heritage” as a competitive advantage? 

· Learn how to alter your product offering to remain competitive and adapt to the “new tourist”

· Learn about initiatives that can enhance the visitor experience

· Learn about the partnerships, networks and efforts needed to incorporate new tourism initiatives 

· How to enhance the visitors experience through the use of technology at a tourism venue

· How to provide support for, and promote tourism in rural communities 

· How to stay true to our rural heritage by promoting ecotourism practices

· Incorporating culinary, art, craft, local heritage, people, and place into one tourism initiative/venue 
		

	


· How to facilitate and promote awareness of cultural heritage through education

Primary Expectations

· I wanted an injection of enthusiasm for working in the tourism industry. Also wanted to see a region that promotes its craft tourism as a viable economic sector.

· I expected to see a lot, meet a lot of people, and exchange ideas and information related to craft, heritage and tourism initiatives. It was just what it said it would be and very well delivered.

· I expected to see how small businesses partnered to create interesting destinations that would draw large numbers of people to the area.

· I expected to see volunteer resources applied to different concepts than we see at our organization and I expected to pick up on this from the presentations I heard and the locations I would visit.

· I hoped to learn how the communities in North Carolina used tourism as an economic development theme, also how they developed strategic partnerships and buy in from participating communities.

· I expected to see “how they do it” and hoped to bring back small bits to add to our business and to learn tricks to move red sands tourism toward its potential.

· My expectations were to meet and interact with people who have had some success  in bringing people and communities together for a common purpose, see concrete evidence that heritage is the prevailing theme of what is happening and experience the mix of people, place and time which makes them who and what they are.

Mission Leader
Rob McCloskey – Tourism Atlantic - ACOA
Participants
New Brunswick
Charline D’Entremont – La Promenade Waterfront Bathurst

Newfoundland and Labrador
David Hayashida – King’s Point Pottery

Beverly Barbour – Anna Templeton Centre for Craft Art & Design

Lillian Dwyer – Shorefast Foundation

Sheila Payne – Winds & Waves Artisans Guild

Nova Scotia

Sarah Beck – Wildfire Pottery

Marion Thompson – Leather Works

Prince Edward Island

Anne Arsenault – Western PEI Tourism Association

Barrie Harris – Island East

Ayelet Stewart – Ay Designs

Darryl Lentz – Right Off The Batt Pottery 

Cindy Lentz – Artisan PEI

Daphne Large – New London Village Pottery
David Anderson – Resources West Inc

Janet Wood – Tourism PEI

Mission Activities and Presentations

1.
Becky Anderson – Handmade in America
Background

In 1993, a handful of Western North Carolina residents came together to find a fresh approach to economic development in their mountains. They knew that the region was filled with assets: it boasts some of the oldest, grandest mountains in the world, it is a biodiversity hotspot, and it serves as a home to some of the most creative craft artists in the nation. This small group of citizens therefore realized that this industry of craft artists, working in studios, classrooms, and galleries tucked away throughout the Blue Ridge Mountains, held the key to creative and sustainable economic development
Comments of the activity/presentations, and lessons learned

· Wonderful overview of a long term project, detailed explanation of how to involve every sector in the planning stage including first nations, farming community, educational, arts. Good overview of where funding came from, which included scenic highways and arboretum and economic development funds.

· Becky was amazing. I can’t say enough good things about her. Funny, gracious, humble and yet so knowledgeable. This trip would not have been the same without her. She’s great explaining things, very articulate and clear in her presentations. 

· I was very impressed with her knowledge and passion. I had heard of Handmade in America, but to see she was the mother behind it all was very impressive. Blurry as I was from a long day of travel and no chance to catch my breath at the hotel, I was knocked over by her intelligence, charm and grace.

2.
Bill & Judy Carson – Orchard at Altapass
Background

The Historic Orchard at Altapass is a 101-year-old apple orchard turned Appalachian Cultural Center celebrating the people, music, art, and natural beauty of the Blue Ridge Mountains in North Carolina. Built by the Clinchfield Railroad in 1908, the Orchard sits right on the Parkway providing some of the most amazing scenery on the Blue Ridge Parkway.
Comments of the activity/presentations, and lessons learned

· A great story teller and very wise man with lots of knowledge. It would be very hard to have someone entertain any better than him. Orchard grows along the crest of the Blue Ridge.

· What a wonderful gentleman! The history of the area is presented in a colorful and enjoyable manner embellished with humor and creativity which makes it memorable. The traditional dances and music along with storytelling are alive and well in the orchard.

· Another Exceptional Presentation.

3.
Nate & Wendy – Knife & Fork Restaurant
Background

Knife & Fork is a restaurant that minimizes its impact on the environment and maximizes its impact on the local economy by sourcing nearly all ingredients from nearby growers and suppliers.
Comments of the activity/presentations, and lessons learned

· Good example of how quality culinary product is necessary to grow tourism and support local agriculture
· The importance of locally grown produce makes this restaurant special and showcases the people who grow the produce. Nate takes pride in serving good quality meals and supporting the local economy.
· Goals and aspirations of Big City people aren’t always welcomed by small towns. This has not been the case for this couple. The town has embraced them not because their ideas and concepts are taking steps into the future but rather into the past. The way life used to be. The partnership between food and community is very refreshing. It is great to see how far this young couple has come in such a short period of time. The food was tasty, terrific and displayed true talent. 
4.
Harper Wilson – A Perfect Christmas Tree
Background

During the Christmas season of 2003, author Gloria Houston gave a gift to the small town of Spruce Pine, North Carolina. She gave the rights to her award-winning children’s book, The Year of the Perfect Christmas Tree. Over the preceding months, Spruce Pine and Mitchell County had suffered serious economic challenges, losing thousands of textile, furniture and other manufacturing sector jobs to outsourcing.  

From that original idea, the Home of the Perfect Christmas Tree project was born. With entrepreneurial development as a primary focus, the project has created nearly 100 individual small businesses that have produced quality, handmade products as part of the Home of the Perfect Christmas Tree collection. 

Comments of the activity/presentations, and lessons learned

· Great presenter. Love the idea that the book didn’t just stop at the end. But produced work and items for sale because of this lovely story. Great idea.

· Building on a touching children’s book this community provides an opportunity to local artisans to sell their work through catalogue sales and through their local store. Products show cased were high quality and relevant. Mr. Harper obviously dedicated to the project, presented how they achieved their success.

· Mr. Harper was very informative and clear in his presentation. Amazing how an author of a book changed Spruce Pine NC. 

5.
Bob Hensley – Bakersville Improvement Group
Sue Ledford – Town Council

Background

Bakersville Improvement Group is composed of community volunteers working to improve, promote, and ensure the quality of life in Bakersville. They do this in full cooperation with the town of Bakersville, their affiliation with Handmade in America's Small Town Initiative, and charitable benefactors. The organizations goals are to preserve the heritage, celebrate the present, and ensure the future of their cultural heritage. They do this through work projects, grants, and the 501(c) 3 non-profit foundation. Bakersville Improvement Group welcome all who share these values and a desire to work for the betterment of the community. 
Comments of the activity/presentations, and lessons learned
· I appreciated the information they gave us on a community working together to overcome great obstacles. I very much liked the trip around town and found the photography studio had outstanding work in it. Of course the large pottery retailer was wonderful, as well. The river flooding the town was so devastating and then the work of restoring so inspiring.
· Hats off to volunteers and working together. This small town rose from the flood and thrived saving buildings and giving them new life, showcasing their assets the creek and presenting their small towns to visitors are among their accomplishments. Walking with sue along the creek walk she pointed out so many things – lights in memory, children’s tiled walls the service station turned gallery, the odd theatre gallery wow.
· Again community leadership important to rural development. Example of a community using artisans and nature creek walk to draw tourism off the pathway.

6.
Jon Ellenbogen – Barking Spider Pottery

Background

Barking Spider Pottery’s products are made from their own specially formulated stoneware clay. All the ingredients are naturally occurring minerals mined in the eastern United States. Glazes are made exclusively by the company itself, having been developed after many years' research. Naturally, no toxic materials are used in the clay or glazes.

Comments of the activity/presentations, and lessons learned

· Great example of serious and sustainable crafter which drove home the realization that crafts are a way of life not just a job/ income.
· This was an amazing stop. The man was informative and showed how life time of making pottery in a creative, supportive environment is not a bad way to live. He also has sent two kids through university. We will all remember what Barking Spider means. Once again Becky’s introduction on the way into this community and her comments on the way out added greatly to my appreciation and understanding of what was going on.
· Could have spent all day with Jon. His willingness to share his knowledge and expertise with us was wonderful. The pottery community for the most part has no boundaries and today Jon reinforced that. His talk was very inspirational.
7.
Gayle Jackson – Director of Mountain Arts Center

Background

The Mountain Arts Center’s overall mission is to bring arts to the people and people to the arts by providing a center for celebrating the arts and a forum for stimulating artistic endeavor.

Comments of the activity/presentations, and lessons learned

· Once again a wonderful presentation great building, great history and real look at dedicated people working together for the greater good. This place is rich in its heritage and appreciation of the arts. Very inspiring.
· This presenter was very knowledgeable; she took historic site and turned it into an art center with lots of educational avenues to offer. Many ideas for events to raise money and get the community involved.
· Very informative about the problems in running an arts center and how to find partners in funding. 
9.
Mary Jaeger Gale – General Manager of Chimney Rock Park

Background

Chimney Rock at Chimney Rock State Park is located in Chimney Rock Village near Lake Lure in the NC Mountains. Just 25 miles southeast of Asheville, NC, the park is nestled in Hickory Nut Gorge adjacent to the towns of Lake Lure and Bat Cave

Comments of the activity/presentations, and lessons learned

· Mary gave an excellent overview of how Chimney Rock Park has evolved and how important partnerships are in moving things along.
· She was excellent. The history of the park and the switch from private to public ownership was an interesting story. You could feel her love for the park and her pride in being a steward of this place. Chimney Rock Park was one of my favorite places we went to. I wanted more hiking to get a better sense of the scope of the park and the way tourist interact with it.
· The children’s area and interactive sculptures are fantastic at any age. The falls, chimney rock itself and related walks were very enjoyable and offers an opportunity to enjoy the beautiful scenery.
10.
Angie Chandler – Executive director of the National Blue Ridge Heritage

Background

The mission of the Blue Ridge National Heritage Area, Inc. is to protect, preserve, interpret, and develop the unique natural, historical, and cultural resources of Western North Carolina for the benefit of present and future generations, and in so doing to stimulate improved economic opportunity in the region.

Comments of the activity/presentations, and lessons learned

· Good use of interpretation & technology of which we have been looking at for one on our locations.
· From down home to high tech – wonderful. The presenting past, present and future and a 22ft wall show casing the Blue Ridge Parkway. Its purpose is giving the visitor an introduction to the area and beginning the journey through the forested mountains.
· Presenter had a good knowledge of the organization and explained it very well
11.
Dan Asher – Director of Energy Xchange

Background

Nestled in the Black Mountains of Western North Carolina, Yancey and Mitchell are two of the state’s most rural counties. The area is rich in cultural, natural, and historic assets including the legendary Penland School of Craft, Mayland Community College and Mount Mitchell, the highest peak east of the Mississippi River.

Residents of Yancey and Mitchell counties are concerned about conservation and economic prosperity. When the landfill that served the two counties was closed in 1994, extensive research and a lot of brainstorming generated a host of ideas for reuse. One board member said, “no idea was too ridiculous . . . we could have branched out a thousand different ways.” This flexibility allowed local leaders to create and customize an appropriate energy reuse for the landfill. As home to some of America’s most creative artists and beautiful native plants, the Yancey-Mitchell landfill seemed the perfect place for developing craft incubator studios and greenhouses to cultivate endangered flora while utilizing the landfill gas.

Comments of the activity/presentations, and lessons learned

· Wonderful way of using a gas deriving from garbage to high energy users such as glass blowing and ceramics.  Loved the incubator artist’s idea of letting residence artists use facilities for 3 years till they stand on their feet yet checking up on the all the time.
· Great spot! Kilns, greenhouses, studios, galleries and all done with a low carbon footprint. Dan is obviously a key person in making this place succeed. He’s a good speaker and was able to explain the somewhat complicated process of “harvesting” the methane in a way that made it easy to understand. 
· Another great presenter and a great way for people to get started in business at a very low cost.
13.
Barbara Webster – Director of Quilt Trails Western North Carolina
Background

Mitchell and Yancey Counties have between them, over 100 quilt blocks, with more in the hopper. Quilt Trails of Western North Carolina, the non-profit corporation that runs the project, welcomes volunteers to help with painting, story writing, installation, and a myriad of other tasks that it takes to keep the project running.

Each quilt block is connected, by its pattern name, to the history of the land, the building or the family

Comments of the activity/presentations, and lessons learned

· Presenter was knowledgeable and also a great champion.

· Great presenter and a great idea about quilt trails that can be applied to almost anything. Would love to have a berry trail in this area.

· Excellent speaker and subject was very useful

14.
Linda Wilkerson – North Carolina Arboretum

Background

Amid a 434-acre public garden located within the Bent Creek Experimental Forest of the Pisgah National Forest, and surrounded by lush folds of the botanically diverse Southern Appalachian Mountains, the North Carolina Arboretum is adjacent to the scenic Blue Ridge Parkway, at Milepost 393, and is nestled in one of the most beautiful natural settings in America.

Established in 1986 by the General Assembly as an affiliate of the University of North Carolina, the Arboretum was founded nearly a century after Frederick Law Olmsted, the 'Father of American Landscape Architecture', first envisioned such an institution near Asheville as part of his legacy to the Biltmore Estate. 

Comments of the activity/presentations, and lessons learned

· Great information, arboretum was very well planned and explanation were very informative.
· Linda was great. She had the hard task of filling in Becky’s shoes but she did it. She was knowledgeable and friendly and answered questions well. 

· I thought Linda was informative, professional, lovely and very much cared about our well being. She certainly knows and loves Asheville and I appreciated having her with us. The arboretum was a brand new experience for me. The two people who toured us through, Clara and Bonsai man were so Knowledgeable about their work. Great information and great place. 
Evaluation of Mission (Taken from participant surveys and debrief discussions)

1. Strengths 
· The organization and execution of the entire trip, the quality of our guide Becky Anderson and the quality and commitment of the presentations they represented.

· The time allotted for speakers and the quality of presentations. The variety of destinations seemed to please merely everyone. Our bus driver was also an excellent person for knowledge of the area.

· Becky Anderson – she carried the experience forward each day, the people who presented in each area and shared what is working for them. The interaction between visitors and locals gave credibility to what’s happening. The evidence of dedication to community pride of place and people.

· Becky Anderson was the reason this was so successful. She organized great speakers summed up the places we visited and was a great host.

· Rebecca Anderson – she is well respected in the community and everywhere we went we were well received with enthusiasm. It also was well organized and flowed smoothly from event to event.

2.    Weaknesses
· It would have been nice to see NC in the fall bloom, but you have no way of controlling the weather.

· Very busy long days. Would have liked to have time to decompress before supper.

· The trip was either a little too short or a little too overloaded. Days were very hard on the body.

3.     Lessons Learned / Upgrades to be made
· Introduce new product developments and strengthen training for staff in relation to product development.

· With the new rural development strategy just launched in PEI I hope that some lessons learned from the mission will assist in our rural communities

· We will use guiding principles from the mission to guide our work within the guild and the foundation. Our local communities are moving towards amalgamation of 4 incorporated towns and 4 local service districts that have a history of less than congenial relationships. The information presented though this mission will serve us well as we move towards building partnerships to present and preserve our heritage. Home grown and handmade is a concept we can relate to and it was beneficial to see how it works in North Carolina where it is a way of life for the most part

· I plan on partnering more with other crafts artists to get ourselves more noticed. I would like to get more involved with organizations that are trying to get the crafts more noticed on the island.

· I plan to take a very close look at our company and organization to see if there are soft opportunities that could be auctioned better. On the RSTG side, I hope to pass on what I’ve seen in an effort to inspire our group towards better cooperation.

Conclusion

The Rural Heritage mission accomplished the goal that it was set out to do. Becky Anderson did a wonderful job facilitating the mission and quickly became an inspiration to all. Her passion, knowledge and enthusiasm provided the participants with great ideas and unique insight. The presenters were very knowledgeable and provided valuable learning experiences that can be taken back with us to the Atlantic Provinces. Many participants have now seen the value in partnerships and are planning to get involved themselves in forming similar organizations as Handmade in America. As well many have noted that expansion is a definite possibility and will be researching further product development.  
Appendices
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Mission Itinerary

Rural Heritage: Craft, People, and Place

Best Practices Mission

Asheville and surrounding communities on Blue Ridge Mountains, NC

March 22 – 27, 2010

This mission will be facilitated by Becky Anderson, the founder and former Executive Director of Handmade in America. Becky also serves as a consultant for cultural and economic development programs and was named one of “America’s Top Twenty Visionaries” (U.S. News and World Report).

Becky Anderson, the creator of The Handmade model, demonstrates the power of building partnerships that together, help promote a specific destination and how small businesses in rural settings can innovate experiential tourism through local product. These models are excellent examples of how small communities brought people in off the Blue Ridge Parkway and converted tourism to be their major industry. 

Example initiatives include The Craft Heritage Trails and The Farm Gardens and Countryside Trails. 

Monday, March 22nd 

Overview

Morning: 
Travel from Atlantic Canada to Charlotte, NC

4:00 p.m: 
Meet at the Charlotte/Douglas International Airport in Charlotte, NC 

Meeting spot –Zone D – Lower Level at Baggage Claim 

4:15 p.m:
Bus picks up group at Zone D Exit and loads luggage – Rob has to call when the entire group has congregated and let the bus driver know he can pull up. Look for CLT Express Bus



4:30 p.m:
Group travels to Asheville, NC (about a 2 hour and 14 min. drive)

6:45 p.m:
Check into Grand Bohemian Hotel 


7:15 p.m:
Meet Becky Anderson in Hotel lobby 
7:30 p.m:
Group dinner at Corner Kitchen in Biltmore Village
Presentation:


· How Handmade in America developed artisan trails and experiences that bond visitors with craft, people and place

· How to revitalize small towns through community development centered on creating tourism experiences

Presenter:
Becky Anderson, Founder of Handmade in America and President of Becky Anderson Consulting

Tuesday, March 23rd   
High Country Ramble Trail

7:30 a.m: 
Breakfast at Grand Bohemian


Breakfast Included – Vouchers will be given upon check-in 

8:30 a.m: 
Depart hotel for High Country Ramble Trail 

9:45 a.m:
Orchard at Altapass
Presentation:


· Discover the value of earth (agri-tourism) and a community’s culture in defining a unique tourism experience form apple picking, hay rides, mountain music, butterfly gardens, local food and craft. 

· Learn how to facilitate cultural and historic educational experiences

· How to innovate experiential tourism through local product 

· What can small businesses in rural settings do to create their own networks and connections 
·  “Best practice” marketing strategies for a business in a rural setting

Presenters:
Bill and Judy Carson, Owners 

11:30 a.m:
Leave Altapass for Spruce Pine

12:15 p.m:
Lunch at Knife and Fork Restaurant 
http://www.knifeandforknc.com/
A successful rural restaurant: The tricks and trades of positioning locally

Presenters:  Owners of Knife & Fork: Nate and Wendy

Presentation:


· Creative Marketing Ideas for a Rural Community
· How to develop tourism initiatives around a county’s unique offering

Presenter: Harper Wilson, Chairman of the Board of The Home of the Perfect Christmas Tree

                    Becky Anderson, Member of the Board of The Home of the Perfect Christmas Tree
 

Presentation:  Learn how a children’s book revitalized a town through the “Home of the Perfect Christmas Tree” initiative, and how a tourism program is defined by local citizens. 
1:30 p.m:
Leave for Bakersville

2:00 p.m:
Meet with members of the Bakersville Improvement Group (BIG) Revitalization Team and walk the creek and tour The Town. 

Presenters:
Bob Hensley, Member of Bakersville Improvement Group





Sue Ledford, Town Council

Presentation: Following a devastating flood, learn how a town of 350 citizens revitalized their community to include the addition of shops, galleries, restaurants, a restored courthouse, lodging and public spaces.  

· Learn about working with what you have to create a successful business. Who were some of the champions – what were there successful and creative strategies to make this work? 

· Learn how to create festivals, tournaments and events around a community landmark to help establish a successful tourism region.

2:30 p.m:
Walk the town of Bakersville and visit some of the galleries & studios
Crimson Laurel Gallery

Two Trees Pottery

Mary Vogel Photography

4:00 p.m:
Leave for Penland Community – Overview of Penland Community and The School of Craft 

4:30 p.m:
Barking Spider Pottery 

Visit with Jon Ellenbogen and Rebecca Plummer in their home/studio to understand the role of authenticity in a tourism experience. Learn how they prepared for tourism visitation on private property. 

· How to innovate experiential tourism through local product

· Understanding the role of authenticity in a tourism experience

6:00 p.m:
Return to Asheville 
7:00 p.m:
Supper at The Stony Knob 

Presentation:


· What tourism packages can be used to attract visitors? 

· How can we break from traditional interpretation to attract visitors and use our “rural heritage” as a competitive advantage? 

*Wednesday’s review: Overview of Chimney rock and the changes the town has gone through to adapt to the eco-friendly style of the region 

Presenter:
Becky Anderson

Wednesday, March 24th    String of Pearls Trail

8:30 a.m: 
Breakfast at Red Rocker Inn 

Enjoy their famous buffet breakfast 

9:30 a.m:
Depart for Tour of Black Mountain & Chimney Rock 


The Black Mountain Arts Center – a local beehive for creative expression 

Experience the artists caught in the act and learn how this location was transformed from the town jail! 

Presenter:  Gayle Jackson – Director of the Black Mountain Arts Center 

11:30 a.m:
Arrive at Chimney Rock Village 

The town that went from a dated rural community to an ecotourism hotspot 

Presenter:  Meet with Mayor Barbara Meliski for an introduction and hear about new initiatives 
 used to enhance the visitor’s experience in the Village.   

· Learn how to alter your product offering to remain competitive and adapt to the “new tourist”

· Learn about initiatives that can enhance the visitor experience

· Take a walk through the village and enjoy time on the creek walk

12:30 p.m:
Lunch at The Old Rock Café http://www.chimneyrockpark.com


Presentation

· Learn about the partnerships, networks and efforts needed to incorporate new tourism initiatives 

Presenter:  Mary Jaeger Gale, General Manager of Chimney Rock Park

1:30 p.m:
Arrive at Chimney Rock State Park 



$12 per/person

Spend time in the children’s section and on the sculpture trail. 

· Learn how nature and art are used as an educational tool

2:30 p.m:
Chimney Rock State Park 

Experience: Try your hand at some adventurous rock climbing while discovering the beauty of Chimney Rock Mountain (weather permitting)

· How to use art and nature as an educational/experiential learning experience for tourists 

· Explore the shops that sell local craft and set a standard for the souvenir purchase

4:30 p.m:
Depart for Hotel

6:30 p.m:
Leave for dinner

7:00 p.m:            Dinner at the Grovewood Café (ACOA Sponsored Supper)

Thursday March 25th  

Mountain Cities Trail
7:00-830 a.m:
Breakfast at Grand Bohemian


Breakfast Included – Vouchers will be given upon check-in 

9:00 a.m:
Depart Hotel 


10:15 a.m:
Arrive at the Blue Ridge Parkway Destination Center 



Presenter: Angie Chandler, Executive Director of The National Blue Ridge Heritage Area 

· How to enhance the visitors experience through the use of technology at a tourism venue

· How to provide support for and promote tourism in rural communities 

12:00 p.m:
Visit Energy Xchange   



Presenter: Dan Asher, Director Of Energy Xchange

· How to stay true to our rural heritage while also promoting ecotourism practices

1:30 p.m:
Box Lunch at Town Center in Burnsville 



Have Cash on Hand for Lunch – 12$

                                   Presenter: Barbara Webster, Director of Quilt Trails of Western North Carolina  



Visit the small community of Burnsville 

· Learn about how this community built an economy around the creation of quilts 

· Try your hand in  Barbara Webster’s geo-caching creation 

4:00 p.m:
Visit Weaverville 
- Have a snack at The Well Bread Bakery and explore various artisan delights including Mangum Pottery
5:00 p.m:
Return to Hotel

6:45 p.m:
Leave for Grove Park Inn - www.groveparkinn.com
8:00 p.m:
Dinner at Grove Park Inn – A walking tour of The Inn reveals its historic architectural legacy and a glimpse of the famous people who have been its guests. 

Dinner in the Blue Ridge Room


Take the opportunity to meet your tour guide for your last day; Linda Wilkerson. Linda will be joining us for supper.

Friday, March 26th  
Asheville with Linda Wilkerson, Former Director of Development for the North Carolina Arboretum

7:30 a.m: 
Leave Hotel for Breakfast at Moose Café



Famous for their “cathead” biscuits and apple butter – a true local food experience!

· How to create and market a local food experience 

9:00 a.m:
Visit the North Carolina Arboretum – View examples of combining art and earth venues to include the Heritage Gardens, Quilt Gardens and Bonsai Exhibition.  Explore the use of the Arboretum for tourism events and educational programs. 


Presenter:  Linda Wilkerson
· How to combine art and earth venues for a unique tourist experience 

10:45 a.m:
Driving Tour of Downtown Asheville with Linda Wilkerson 

Learn how a city revitalized itself through its culture. View its Urban Art Trail, historic architectural legacies, and work of local “street” artists.

11:30 a.m:
Lunch at Early Girl Café

www.earlygirleatery.com
The menu relies heavily on the high quality local produce grown in the area by family farms and community-supported agriculture (CSAs). A legacy in Asheville’s local and slow food movement.

1:00 pm:             Walking tour of Downtown Asheville to include The Grove Arcade, Asheville’s Public Market,                                                              

Haywood Street with its focus of art and literature and Lexington Avenue where Asheville’s

“street artists” influence the visitor’s experience.

2:30 p.m.:
Travel to Charlotte, NC (about a 1 hour and 44 min drive)

4:00 p.m.:
Check into hotel or fly out to Atlantic Canada – hotel 4 miles from the airport


Free late afternoon

6:00 p.m.:
Optional group dinner

Saturday, March 27th  

Group will make own arrangements to get to the airport (only 4 miles away) as they will be departing at different times 
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